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| : YOUR STORE i

HAS THE CHANCE TO WIN A SHARE OF

®

4 x $50K PRIZES
. ® -~

m 10 FREE CASES* @
HOW TO WIN
ﬂ 1 ENTRY
FOR EACH MONTH YOU
ACHIEVE YOUR CASE TARGET!

20 ADDITIONAL
ﬂ ENTRIES

5 CASES 5 CASES
600ML *  600ML COKE
COKE ZERO

IF YOU ACHIEVE YOUR FULL TARGET;
RECEIVE 10 FREE CASES IN JANUARY 2025! &
I

G177, EUROPACIFIC
PARTNERS
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BOOST YOUR

COKE LIME FANTA GRAPE

113
Colas Q E}EEJE%A?E&?\TUW Non-Orange Fanta
are the ‘, Flavours contributed

an additional $930K in
value sales (or 84% of
Fanta’s growth)?

Cola NPD contributes on
average 43.5%
incremental sales to the
CSD category, higher
repeat rates & average
sales vs other
categories?

Gen Z shoppers are

driving the fastest

growth in Flavours
at +30% vs LY’

) growing
with CSD being the top category
for growth®

ACTIVATE

SPI N ACTIVATE 2 FOR $7.00 SPIN TO
i, I WIN POINT OF SALE, AND

INSTANT PRIZES WITH G«tity 5 %

YOUR INVOICE PRICE!

30th September 2024 — 7 January

it - OO 2025
The 2 for $7.00 price point MUST be active forthe entire
promotional period, to be eligible for the 5% discount.




YOUR PROFIT
POTENTIAL

OUTLET NAME

BDE NAME

Do you agree to range and maintain the products agreed to in this
document?

Do you agree to activate and maintain the 2 for $7.00 price and
point of sale for the promotional period?

Would you like to participate in the Coke Cup for your chance to
win?

WHAT TO EXPECT ~pPUDy |

* Inthe coming weeks, you will receive: A\\§ VAN [
» The Terms and Conditions for the Competition and'Pfomo‘imnal Period.
* Alink to the Coke Cup Online Portal, managed through (CCEP’s
Online Ordering Platform); which will allow you to track your performance

againstyour monthly and total target.

* To prepare yourself:

e Sign-upto at www.mycca.com.au to be prepared to track your
progress.

* Order the range that has been agreed to in this document.
* Activate and maintain the 2 for $7.00 price and Point of Sale.

If there are any questions, please contact your Business Development Executive.


http://www.mycca.com.au/
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